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ABSTRACT

THE INFLUENCE OF BRAND AMBASSADOR SONG HYE KYO ON
COLLAGENA’S CUSTOMER JOURNEY, BRAND IMAGE, AND PURCHASE
DECISION

By
Madeline Patricia Valerie
Prof. Dr. phil. Deborah N. Simorangkir, Advisor
Prof. Dr. Peter Weber, Co-Advisor

SWISS GERMAN UNIVERSITY

The purpose of this study was to determine and analyze the influence of brand
ambassador Song Hye Kyo on Collagena’s customer journey, brand image, and
purchase decision. The target respondents for this study were Collagena customers who
aware Song Hye Kyo as a brand ambassador, aged 20 years or above with domiciles in
Tangerang and Jakarta. This study uses a quantitative approach and the method uses
Partial Least Squares - Structural Equation Modeling (PLS-SEM) and descriptive. The
number of samples used in this study was 100 people using the purposive sampling and
snowball sampling techniques. The results of this study indicate that brand ambassador
Song Hye Kyo has a positive and significant influence on the customer journey, brand
ambassador Song Hye Kyo has a positive and significant influences on the brand image
of Collagena, brand ambassador Song Hye Kyo has a positive and significant influences
on purchasing decisions. Based on customer perception, it shows that the brand

ambassador Song Hye has the most influence on customer journey at the attention stage.

Keywords: brand ambassador, customer journey, AIDA model, brand image, and
purchase decision
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