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ABSTRACT

ANALYZING THE INFLUENCE OF ATTITUDE, SUBJECTIVE NORMS, AND PERCEIVED
BEHAVIORAL CONTROL TOWARD CONSUMER DECISION-MAKING TO REDUCE
FOOD WASTE AMONG GENERATION Z IN A BUFFET FIVE-STAR RESTAURANT IN

JAKARTA

By

Evita maria Kho
Dr. Nila Krisnawati Hidayat S.E. M.M. , Advisor
George Coadvisoris, S.Si, M.Si, Co-Advisor

SWISS GERMAN UNIVERSITY

This study investigates the behavioural factors that influence consumer
decision-making to reduce food waste in five-star hotel buffets in Jakarta, focusing
specifically on Generation Z diners. Guided by the Theory of Planned Behaviour
(TPB), the research examines the impact of three key constructs: attitude, subjective
norms, and perceived behavioural control on food waste reduction behaviour. A
quantitative approach was employed using a Likert-scale questionnaire distributed to
Gen Z individuals with prior five-star hotel buffet dining experiences. Data were
pre-tested using SPSS and analysed with SmartPLS (SEM-PLS). The findings show
that all three variables significantly influence consumer decision-making, with
attitude (B = 0.589, p = 0.000) emerging as the strongest predictor, followed by
perceived behavioural control (B =0.219, p =0.005) and subjective norms (f = 0.187,
p = 0.016). A multi-group analysis using gender as a control variable revealed notable
differences in path strength, suggesting gender-specific behavioural influences. These
findings offer practical insights for hotel operators aiming to develop targeted
interventions for minimizing buffet food waste. The findings can be used to promote
long-term responsible dining habits and support the development of sustainable
consumer behaviour among younger generations.

Food Waste Reduction, Consumer Behavior, Theory of Planned Behavior (TPB),

Sustainable Dining, Generation Z
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