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ABSTRACT 
 
 
 

DECODING LOEWE’S TOMATO PHENOMENON 
ON INSTAGRAM: A SEMIOTIC ANALYSIS 

 
 
 

By 
 

Nathania Joanna Harjono 
Prof. Dr. Phil. Deborah N. Simorangkir, Advisor 

 
 
 

SWISS GERMAN UNIVERSITY 
 

The study examines the mechanisms through which Loewe’s tomato phenomenon on 

Instagram encodes cultural meaning via Roland Barthes’ semiotic framework encompassing 

three levels: denotation, connotation and myth. Through the application of an analytical 

instrument developed for this study, 11 visuals drawn from three series of Loewe’s Instagram 

posts were examined. The findings reveal that the tomato functions as the central sign 

through which Loewe communicates an evolving construction of luxury, from the natural, to 

the transformative, to the transcendent. At the denotative level, the tomato is presented in 

three material states: a luxury product, a creative process and a hot air balloon. At the 

connotative level, each series embeds the tomato within various symbolic registers and 

cultural contexts, gradually detaching it from its material reality. At the mythological level, 

the series naturalizes a class-specific construction of luxury,  rooted in a singular capitalist 

consumerist ideology. The study concludes that Loewe encodes the cultural meaning of 

luxury through a cumulative semiotic operation, in which the tomato is progressively 

invested with cultural weight at each level of the sign system. ​

 

Keywords: Semiotics, Barthes framework, Luxury Marketing Communications, Loewe, 

Instagram, Tomato Phenomenon  
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