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ABSTRACT 

 
 
 

ANALYZING THE USE OF SMART TECHNOLOGY AND THE IMPACT OF 
PRICE ON GUEST SATISFACTION: A CASE STUDY OF A CAPSULE HOTEL IN 

JAKARTA 
 
 
 
 

By 
 

Valya Thesalonika Givianty 
Robert La Are SST. Par., M. Par, Advisor 
Prof. Dr. Kristina Kusanke, Co-Advisor 

 
 

SWISS GERMAN UNIVERSITY 
 
 

 
This research explores the factors influencing guest satisfaction in the context 

of smart hotel technology, with a case study focused on Bobopod Kebayoran Baru, 

Jakarta Selatan. As the hospitality industry continues to adopt digital innovations to 

improve guest experience, understanding which aspects truly impact satisfaction is 

crucial, especially among millennial guests who are highly familiar with technology. 

The purpose of this study is to examine the effects of Perceived Ease of Use (PEOU), 

Perceived Usefulness (PU), and Price on Guest Satisfaction. A quantitative approach 

was applied using a structured questionnaire distributed to 388 respondents. Data 

were analyzed using Partial Least Squares Structural Equation Modeling (PLS-SEM). 

The results showed that Perceived Ease of Use and Price significantly influence Guest 

Satisfaction, while Perceived Usefulness did not have a significant effect. These 

findings highlight the importance of intuitive technology design and reasonable 

pricing in shaping customer satisfaction in smart hotel environments.  

 

Keywords: Capsule Hotel, Perceived Ease of Use (PEOU), Perceived Usefulness 

(PU), Price, Guest Satisfaction. 
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