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ABSTRACT

Analyzing The Accor Loyalty Program Impact towards Customer Loyalty
In MHJCC Hotel

By

Rhenny Hariaty, Students
Yudhistira Pratama, Advisor

SWISS GERMAN UNIVERSITY

The increasing competition within the hospitality industry has encouraged hotels to
implement loyalty programs to strengthen customer retention and loyalty. Accor
operates two major loyalty programs, namely ALL (Accor Live Limitless), a free
membership program, and Accor Plus, a paid subscription program. This study aims to
analyse the comparation of Accor loyalty programs in influencing customer loyalty at
MHIJCC Hotel Jakarta and determine which program has a stronger impact.

This research employed a quantitative approach with a correlational research design.
Data were collected through questionnaires distributed to 100 respondents consisting
of ALL and Accor Plus members who had stayed at MHJCC Hotel Jakarta. The data
were analysed using SPSS Version 31, including reliability testing and multiple linear
regression analysis. The study concludes that both loyalty programs positively enhance
customer loyalty at MHJCC Hotel Jakarta, with ALL showing a slightly greater impact
than Accor Plus.

Keywords: Accor Loyalty Program, ALL, Accor Plus, Customer Loyalty, Hospitality
Industry.
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