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ABSTRACT

USES AND GRATIFICATION OF TIKTOK USERS: THE CASE OF NIKITA MIRZANI'S
TIKTOK FOLLOWERS

By

Lintang Fajar Gemuruh
Loina L. K. Perangin-angin, M.Si.
Prof. Dr. rer. Pol. Henrik Janzen

SWISS GERMAN UNIVERSITY

This study aims to analyze TikTok usage by followers of Nikita Mirzani's account through the
lens of the Uses and Gratification Theory (UGT). The research focuses on five psychological
need categories: cognitive, affective, personal integrative, social integrative, and tension
release, and how each correlates with user gratification. Using a quantitative method with 472
respondents, data were collected through online questionnaires and analyzed using descriptive
statistics, correlation tests, homogeneity of variance, linearity tests, and paired sample analysis.
The results show that the majority of followers are women aged 26-35 years, who access
TikTok daily and spend over 30 minutes per day on the platform. Entertainment and personal
life content are the most appealing elements of Nikita Mirzani's TikTok. The study reveals a
strong and significant correlation between user needs and gratification, both before and after
content consumption. These findings contribute to a better understanding of how TikTok serves
as a platform for fulfilling various psychological needs among its users, particularly followers
of Nikita Mirzani. By identifying the specific categories of needs that drive engagement, such
as cognitive, stimulation, emotional connection, personal identity reinforcement, social
interaction, and stress relief. The study highlights the multifaceted role of social media in

contemporary life

Keywords: Needs, Gratification, Tiktok, Nikita Mirzani
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