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ABSTRACT

EXPLORING BRAND AWARENESS OF LESTELLO GLUTEN-FREE
PRODUCTS AMONG GEN Z AND MILLENNIALS: INSIGHTS FROM
HEALTH-CONSCIOUS CONSUMERS

By
Nafiri Gabriella Irawan

Rano Abryanto, S.Tr.Par, M.Par Advisor

SWISS GERMAN UNIVERSITY

Amid the growing popularity of gluten-free, this study investigates how brand awareness of
Lestello gluten-free products is shaped among Generation Z and Millennials. This study
explores the brand awareness of Lestello gluten-free products among Generation Z and
Millennials, focusing on the influence of market insights, unconventional ingredients, sensory
qualities, and gluten-free labelling. With the rising demand for gluten-free options among both
individuals and groups of health-conscious consumers, this research investigates how Lestello
products are perceived in terms of taste, texture, labeling clarity, and innovation. Using a
quantitative method and data from 250 respondents, the study reveals that all four independent
variables have a significant and positive impact on brand awareness. Among these, gluten-free
labeling showed the strongest influence. The findings provide important insights for
manufacturers to refine their product development, particularly in Indonesia’s emerging health-

conscious consumers.

Keywords: brand awareness, gluten-free, Gen Z, Millennials, health-conscious, Lestello,
sensory qualities, unconventional ingredients
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