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ABSTRACT 
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STRATEGIC AGILITY, AND ORGANIZATIONAL RESILIENCE 
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Entering the era of Artificial Intelligence, organizations are still uncertain whether 

building AI capabilities will benefit or disrupt their business operations. AI adoption 

itself has grown over 270% in the span of four years (Gartner), and according to Forbes 

and SAS, AI capabilities can help businesses to achieve resilience. As of August 2024, 

40% of global companies are already using AI (Exploding Topics), and Indonesia 

specifically is placed number one in ASEAN for UNESCO’s AI Readiness assessment 

(Open Gov Asia), indicating that most organizations in Indonesia already has sufficient 

AI capabilities. However, even deemed beneficial, most organizations are still facing 

hurdles to build AI capabilities, and data within the creative industry is still limited. To 

address the contrasting view of whether AI capabilities is beneficial or a threat towards 

organizations in the creative industry, this study examines the roles of AI capabilities 

towards an organization’s creativity, capabilities, and agility to reach resilience in the 

fast-changing business environment.  
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