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ABSTRACT

IMPROVING AFTER SALES CONSULTANT (ASC) ACTIVITY
DELIVERING SOLUTION EFFECTIVENESS TO CUSTOMER
TROUGH DIGITAL TECHNOLOGY SOLUTION

By

Roni Moh. Lutfi
Dr. Maulahikmah Galinium, S.Kom, M.Sc
Ivan Kurniawan, S.T., B.Eng., M.T, MBA

SWISS GERMAN UNIVERSITY

PT. ABC is a limited liability company engaged in various fields of construction
machinery, mining contractors, mining, and energy. In this research task, which will
be discussed by the author is one sector of PT. ABC, which is the construction
machinery sector in the product supports spare parts business. In this research, the
writer makes a real time dashboard based on KPI from ASC (After Sales Consultant).
The method used in making the dashboard uses the waterfall method which consists
of identification of needs, planning, design, analysis and conclusions, while the final
result of the research is a real time dashboard that can be used by Area and Operations
Managers to control activities carried out by ASC. (After-sales Consultant). In
addition to the dashboard, this research also aims to make Area and Operation
Managers get convenience and comfort in using the real time dashboard. To measure
the convenience and comfort, the author uses the UEQ (User Experience
Questionnaire) with a scale of -3 (Negative) to +3 (Positive) which is distributed to
10 Area and Operation Managers. The results of the UEQ are positive, from 6 on a
scale of 5 the attractiveness, perspicuity, dependability, stimulation and novelty are at

the level above average and 1 on the efficiency scale at the Excellent level.

Key Word: After Sales Consultant, dashboard real time, Product Supports, waterfall

method, UEQ (User Experience Questionnaire).
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ABSTRAK

IMPROVING AFTER SALES CONSULTANT (ASC) ACTIVITY
DELIVERING SOLUTION EFFECTIVENESS TO CUSTOMER
TROUGH DIGITAL TECHNOLOGY SOLUTION

Oleh

Roni Moh. Lutfi
Dr. Maulahikmah Galinium, S.Kom, M.Sc
Ivan Kurniawan, S.T., B.Eng., M.T, MBA

SWISS GERMAN UNIVERSITY

PT. ABC adalah perseroan terbatas yang bergerak di berbagai bidang mesin
konstruksi, kontraktor penambangan, pertambangan, dan energi. Dalam tugas
penelitian ini, yang akan penulis bahas adalah salah satu sektor dari PT. ABC, yaitu
sektor mesin konstruksi di bisnis product supports suku cadang. Dalam penelitian ini
penulis membuat suatu dashboard real time yang berbasis KPI dari ASC (After Sales
Consultant). Metode yang di gunakan dalam pembuatan dashboard menggunakan
metode waterfall yang terdiri dari identifikasi kebutuhan, perencanaan, perancangan,
analisa dan kesimpulan, sedangkan hasil akhir dari penelitian adalah dashboard real
time yang bisa di gunakan oleh Manager Area dan Operation untuk mengontrol
activity yang di lakukan oleh ASC (After sales Consultant). Selain dashboard
penelitian ini juga bertujuan agar Manager Area dan Operation mendapatkan
kemudahan dan kenyamanan dalam menggunakan dashboard real time tersebut.
Untuk mengukur kemudahan dan kenyamanan tersebut penulis menggunakan UEQ
(User Experience Questionnaire) dengan skala -3 (Negatif) sampai dengan +3
(Positif) yang di sebarkan kepada 10 Manager Area dan Operation. Adapaun hasil
dari UEQ tersebut adalah positif, dari 6 sakala 5 skala daya
tarik, kejelasan,ketepatan,stimulasi dan kebaruan berada di level above average dan 1

sekala efisiensi pada level Excellent.

Key Word: After Sales Consultant, dashboard real time, Product Supports, Metode

waterfall, UEQ (User Experience Questionnaire).
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