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ABSTRACT

B2C E-COMMERCE BUYER TRUST MEASUREMENT
(CASE STUDY OF A GOLD BARS ONLINE STORE)

By

Adre Edbert
James Purnama, M.Sc, Advisor
Dipl.-Inf. Kho I Eng, Co-Advisor

SWISS GERMAN UNIVERSITY

E-commerce has played a big part in the internet society. In this case trust is playing a
big factor. The purpose of this research is to determine whether trust is a big factor in
the recent decrease of the website traffic. The research will determine whether it is the
main cause of the decrease of the website traffic or there is other factor that cause the

decrease of the traffic.
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